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Chapter 1    Why Do You Need a Website  
Some numbers to think about 
 

1) Over ____% of consumers begin their search themselves online  
2) ____% of all leads in the real estate industry originate from the internet 
3) ___% of consumers who use the Internet in the property search process 
4) ___% of consumers said they were more likely to use the Internet in their next 
real estate transactions 
5) ___% of consumers found the actual property they ended up buying on the 
Internet 
6) Consumers want to go to ____% of Real Estate Agent or ____% Brokerage sites  
7) ___% of Realtors® in NAR have their own personal website 

 

______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 

Chapter 2    Planning Your Site for a good user experience   
Picking a Domain – remember it is all about marketing, just pick something that is easy to 
spell, remember and market.  Consider your name, geography or a slogan.  Don’t be locked into 
having to get a .com and remember you can only use the word realtor in your domain with your 
legal name. 
_____________________________________________________________________________________ 

How to plan a site, Content & Design 

______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________

______________________________________________________________________________ 

______________________________________________________________________________ 
______________________________________________________________________________ 



 
 

 

Chapter 3 -  Generating Traffic & Leads    

Stickiness – how do you get consumers to stick around & induce them to contact you, 
sign up, etc. 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
IDX, Property Search = Goldmine for Generating Leads 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 

Search Engine Pay Per Click (PPC) = Traffic 

______________________________________________________________________________ 

______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
 

  



 
 

 

Chapter 4 – Do It Yourself Search Engine Optimization 
Overall SEO Advice 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 

______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
On-Site SEO 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
Off-Site SEO 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
Other Factors (Social Media, Google Tools, Mobile, etc.) 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
Other SEO Tools  

www.google.com/webmasters/  www.google.com/analytics/  

http://www.opensiteexplorer.org/ http://ahrefs.com/ 

 



 
 

 

Chapter 5 - E-Communication Converting the Lead     
How Your Response Time To Leads Affects Your Chance to Getting Business 

Respond within 1 Hour   =         % Chance
              12 Hours =         % Chance
              24 Hours =         % Chance

Customer’s Expect a Response  
immediate = _____% 
4 hours     = _____% 

How to respond to Online E-mail leads 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 
______________________________________________________________________________ 


