
Creating Real Estate 

Connections
Ensure your time and energy is being

spent in the right place with game-changing,
niche marketing strategies.

That Last



Dean of Stanford:
Every Real Estate Professional

has to compete in two ways...



Positional Advantage



Capabilities Advantage



Dean of Harvard Business School:

Twomost ImportantQuestions
For Entrepreneurs and Businesses in general:



1) What do YOU DO that your
Competitors do… that you do BETTER?



2) What do YOU DO that
your Competitors don't do?









How Strategic are You

in your Career?



Circle of

Success



Circle of

Success



Circle of

Success



Pricing Presentation
OR

Marketing Proposal ?







Self-evaluation
(Rate yourself from 1 to 5 in effectiveness…

5 being the most effective) 

• Marketing
• Merchandising
• Networking
• Selling
• Prospecting
• Personal Promotion
• Social Networking
• Social Media
• Social Marketing



Segmentation
OR

De-Segmentation ?



Segmentation

• Expireds
• FSBOs
• Price Range
• Social Networking



De-Segmentation







TOWNS



What

TOP PRODUCERS

are doing to

“Own” Towns…



Professional
Real Estate Site

Links to Locally
‘Owned’ Town Page



Professional
Real Estate Site

Links to TownAdvisor
Local Content Site



TownAdvisor
Town Page

‘Town Carousel’ 
Photo Slideshow

Home Search &
Featured Homes

Hyper-Local, 
Relevant Town Links

Prominent
TownAdvisor Photo

Designations &
Contact Info



TownAdvisor
Town Page

‘Advocate’s Role’
Description

Local Ratings &
Review Info

Relevant, Local
Relocation Info

Local GOOGLE Map Featured
Resident Posts!





Making

Lasting Impressions &
Building Your PERSONAL BRAND…

Locally.









How are you DIFFERENT?

By Showcasing what’s
DIFFERENT about the

TOWNS You Sell!


