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• Review How & Why Marketing 
is Changing 

• Identify many cost effective ways 
to market to the new consumer 

• Learn about inexpensive & easy 
to use tools to do it yourself!



The traditional way of marketing to reach new or keep in front 
of existing real estate customers still work, but they aren’t as 
effective as they used to be.

Traditional Real Estate Marketing 
= Mass Marketing



19841974



Too Much Inbox
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And Yet…..



Yet many are still heavily using them



This is a Trend  
That Has to 

Change



You’re Now Dealing 
with 4 Overlapping 

Generations



Silent
1924-1945



● Print
● Letter Writing
● In Person
● Phone Calls

Silent 
Generation 1924-1945



Boomers
1946-1960



● Are Accustomed to 
Mass Marketing  
(Print & Direct Mail) 

● Prefer Face-to-Face 
Communication

Boomers 1946-1960



• E-mail
• Telephone
• Social Media 

(Facebook)

Boomers 1946-1960



Gen-X
1961-1981



• Very Independent
• Goal Oriented
• Don’t Like Long 

Conversations or 
Meetings

Gen-X 1961-1981



• Typically Connected
• E-mail
• Instant Messaging
• SMS/Text
• Facebook & Twitter

Gen-X 1961-1981



Millennials
1982-1999



• Very Educated
• Like To Challenge 
• Very Family & 

Civic Oriented, 
Want to Make a 
Difference

Millennials 1981-1999



• Always Connected
• Text & Messaging Tools 

(SnapChat, WhatsApp, 
Vine, etc.)

• Social Media  
(Instagram, Pinterest, 
Vine, YouTube) 

Millennials 1981-1999



Today’s Marketing 
Needs to Be Much More  

Visual



How People Learn



A dog is 
wearing 
glasses 

Your Brain Processed the 
Image 60,000 Times Faster 

than the Words

Fun Time!





:08 seconds

Average Attention Span

:07 seconds



And Yet…..
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Personal & Targeted



Today’s Marketing 
Needs to Be Much More  

Online Based



Your Website, 
Blog & Search 

Engines



Your website is….
• The least expensive way to promote you, your listings 

& the entire MLS. 
• The best way to attract out of market customers 
• Open 24-7, while you are closed it is working 
• A way to maximize & extend other marketing efforts 



Your Searches Should be 
Minimal, Not Loaded



Website Design Don’ts
• Avoid overdoing animation or 
strong colors 

• Avoid dark backgrounds on text 
heavy pages 

• Avoid the DRAMA (over use of 
large fonts, bolds, caps, color, 
etc.) 

• Avoid too much text/scrolling 
• If you have a flash intro or music, 
give the user the option to skip or 
turn off



Creating Stickiness
Always try to have something on your site that changes 
its content and/or appearance, especially on your home 
page.  Some ideas include:

• Featured Property slide show 
• Quick Search 
• Save Search, Registration &/or Login 
• Non Real Estate 
(Weather, RSS News Feeds, etc.) 
• Site Changes



Have a Website That Converts!
Properties, Properties  

& More Properties 

• Search by Property Types 
(Condos, Rentals, Apartments, etc.) 

• Search by Geography  
(cities, downtown, subdivisions, etc.) 

• Search by Lifestyle  
(Waterfront, Gated, Luxury, etc.) 

• Search by Price/Customer’s Needs 
 (short sale, foreclosures, price    
                reductions, new listings, etc.)



Have a Website That Converts!

• IDX = Your Goldmine 

 So make Users Register for   
     Your Property Searches 

• But, Reward them with Listing 
Updates 

• And, Add extra incentive/
reward to Your Registration



What to Look for in a Website Vendor
Will you have the Ability to…. 

• Customize the MLS YOURSELF 

• Edit the Website Yourself  
(Content Management System)  

Assess the Sites for…. 
• Good Search & Tools 

• Good Lead Capture & Follow Up Tools 

• Good content 

Determining Factors…. 
• CRM (Customer Relationship Management)



46

- Only tracks Registered Users 
(less than 2% of unique site visitors) 

- Drip E-mail 

But a lot of research is showing that as time goes on, 
drip emails are becoming less effective

Traditional CRM System



47

Cookie Tracking  
- logs 100% of site users 
- Active Engagement 
Personalizes site & user 
experience for each visitor & tries 
to engage/communicate with them 
while the user is still on the site. 

Cookie Tracking & Active Engagement



What to Look for in a Website Vendor
Will you have the Ability to…. 

• Customize the MLS YOURSELF 

• Edit the Website Yourself  
(Content Management System)  

Assess the Sites for…. 
• Good Search & Tools 

• Good Lead Capture & Follow Up Tools 

• Good content 

Determining Factors…. 
• CRM (Customer Relationship Management) 

• Mobile



Your blog is….
•  A free way to promote yourself 
•  An effective way to get repeat visitors to your site 
•  An inexpensive way to boost your SEO



PPC is popular because you only pay for performance 
(when the ad gets clicked on), all other exposure is free!! 

Free Listings Paid Listings

Pay Per Click Ads = TRAFFIC



Pay Per Click Ads = TRAFFIC

•  The Exact Keywords &  
Audience that YOU want 
• Cost Per Click (CPC) 
• Daily Campaign Budget (ex. $8/day) 

•  You can even apply:  
Demographic, Geographic, Time, 
Device & Language settings

$2.13

$2.05

$2.00

CPC

$1.96

$1.92

$1.87

$1.81

$1.72

You control all aspects of the campaign including:



2 Main PPC Ad Networks:

Microsoft/Bing Ad Center  
(Bing, Yahoo, MSN, Alta 
Vista, AskJeeves & Content 
Network)

Google AdWords  
(Google, AOL & Google Content 
Network)

Pay Per Click Ads = TRAFFIC

http://www.google.com/imgres?imgurl=http://www.techshout.com/images/google-adwords.jpg&imgrefurl=http://www.techshout.com/internet/2006/16/authorized-resellers-program-for-google-adwords-launched-by-google-in-india/&h=141&w=300&sz=23&tbnid=dFXUQLK1Q7VQFM::&tbnh=55&tbnw=116&prev=/images?q=google+adwords+logo&usg=__l82Y9A0jSVWsVBXW8yOFbpvpIGg=&sa=X&oi=image_result&resnum=2&ct=image&cd=1


Direct Mail



Direct Mail with Personalized 
URL Tracking

Direct mail concept 
combined with 
online follow me 
advertising 
(remnant ads all 
over the internet)

www.listinggrabber.com

http://www.makretvideos.com/


Direct Mail with Big Data & Predictive 
Analysis

Direct mail concept 
combined with 
online follow me 
advertising 
(remnant ads all 
over the internet)

www.smartzip.com  

http://www.makretvideos.com/


Real Estate 
Portal Sites



So what real estate sites are they using?

1

2

4

5

3

Note:  This list excludes corporate real estate sites such as coldwellbanker.com, remax.com, ziprealty.com, redfin.com, etc.

Property ManagementResidential

Commercial



Upgrade Features

Featured 
Property 
Upgrade

•   Featured Properties 

= LEADS
on a Real Estate Network like Realtor.com, Zillow or Trulia



•  Featured Properties 
• Need A Realtor Form or Featured Realtor

Upgrade Features = LEADS
on a Real Estate Network like Realtor.com, Zillow or Trulia



•  Featured Properties  
•  Need A Realtor Form or Featured Realtor

•  Buying into Pool of Unclaimed Leads
•  Mobile Version Ads

Upgrade Features = LEADS
on a Real Estate Network like Realtor.com, Zillow or Trulia

•  Listing Display Enhancements / Contact Info



Banner 
Advertising



Graphic banner ads may be annoying, but they are 
excellent for building top of mind awareness (TOMA) or 
branding. 

Banner Ads = Branding

Great for Realtors® new to the 
business, going through market/office 
change or just with identity/name 
recognition issues 

Best Option is usually your local 
newspaper or classified site.



Puts cookie on users machine and then your ads follow them 
around on different sites. 

Reduces the time frame of typical  banner ads, makes the user 
think    you’re everywhere! 

Re-Direct Banner Ads = Convert Site 
Traffic



Email Marketing



MailChimp.com

http://MailChimp.com


MailChimp.com

Up to 2000 Users & UP to 12,000 
EMails Sent Per Month for FREE!!

http://MailChimp.com


MailChimp.com

http://MailChimp.com


Personalized 
quirky emails 
that make the 
person think 
your personally 
thinking of them

www.happygrasshopper.com  

http://www.makretvideos.com/


Embed Video messages to your clients in 
emails very quickly and easily

www.BombBomb.com/realestate

http://www.bombbomb.com/realestate


Today’s Marketing 
Needs to Be Much More  

Social



Social 
Media



Social Media Revolution – Erik Qualman of Socialnomics

http://www.youtube.com/v/3SuNx0UrnEo
http://www.youtube.com/v/3SuNx0UrnEo
http://www.youtube.com/v/3SuNx0UrnEo
http://www.youtube.com/watch?v=3SuNx0UrnEo
http://www.youtube.com/watch?v=3SuNx0UrnEo
http://www.youtube.com/watch?v=3SuNx0UrnEo
http://www.youtube.com/watch?v=3SuNx0UrnEo


Don’t Forget Social Media



•

•  #2 site in the world for traffic 
   #1 for time spent. 
•  While it started as a Social Network, it has 
morphed into a powerful business 
marketplace.

The Social Meet & Greet



•

• With Over 1.7 Billion Active Users 
•1 in 5 people on Earth have a FaceBook 
account 
• 1 Billion of them are Logged in on Any 
Given Day!



•

 Split into 2 Networks
and Business Pages Your Personal Profile



•

Business Pages

Should post daily, 
but  short & fun, 

easy to run



•

• Micro-Blogging = Max. of 140 char posts 
• Post multiple times per day 
• Great for targeting, observing, spying

Happy Hour/After Party



•

• Networking site for business professionals 
• You should at least have a profile  
• Occasional posts intended for business 
audience

•Business Board Meeting



•

•

Plus.Google.com

• Growth in business users (not content) 
• Best design & tools & integration with all 
Google services 
• Run similar to Facebook (personal & business 
page)

http://plus.google.com/


•

Google Plus activity 
is now factored into 
Google search 
results with  
Google & You  
Plus the World

•



•

• #1 video site & #2 search engine 
• Amazing resource to learn anything

YouTube.com

http://www.youtube.com/


•

Create Channels provides you a easy, free 
place to upload, edit and promote videos



•

•

Yelp.com

• White/Yellow Pages & Largest 
user review site online 

• Great site to claim your local 
status 

• Tip: Check your vendors

http://www.yelp.com/


•

•

NextDoor.com

• Hyper Local Neighborhood Social Media Network 
• Allows you to establish yourself as the captain of 
the neighborhood

http://www.nextdoor.com/


•

•

Pinterest.com

Visual discovery platforms

instagram.com

http://www.yelp.com/
http://instagram.com


•

•

Pinterest.com

• Mature Female Audience 
• Home Does Very Well, Strong Real Estate 

Uses 
• Drives Traffic to Sites Images Came From 

• Tip: Be aware of the copyright/legal concerns

http://www.yelp.com/


•

•

SnapChat.com

• Messaging & Social Media Channel 
• All messages are temporary  

(direct message = 10 seconds, social = 24 hours) 
• Strong Encryption and Privacy 
• Very young, connected audience

http://www.snapchat.com/


Advertising - Website, Page or Boosting



Advertising - Promote Your Website



Advertising - Promote Your Page for Likes



Advertising - Boosting Your Posts



Advertising - Boosting Your Posts



Today’s Marketing 
Needs to Be Much More  

 Video Based



Video



70%
Predicts

Of All Searches

VIDEO by 2017!!
will be for





Video is Huge on Social Media

Posts on Social Media with Video 
are 8x more likely to be Engaged





Ways to Use Video in Real Estate

• Client Testimonials
• Personal Commercial
• Team/Company Commercial
• Video or VBlog



Ways to Use Video in Real Estate

• Recruitment
• Interviews
• Education/Training
• Tutorials



Ways to Use Video in Real Estate

• Listing Tours
• Neighborhood Tours



Video is Huge on Mobile



Video Tools







WeVideo.com 

http://wevideo.com


WeVideo.com 

Best Video Editing Software 

Just $99/yr (or $79 with Discount)

http://wevideo.com


WeVideo.com 

http://wevideo.com


WeVideo.com 

http://wevideo.com


WeVideo.com 

http://wevideo.com


$8/mo



• Super Easy to Use



animoto.com



animoto.com



animoto.com



Video Theme 
or Design 
Gallery

animoto.com



animoto.com



animoto.com



animoto.com



animoto.com





If you have a Google Account, click on More in the 
grid and select YouTube
It will ask if you want to add or upgrade YouTube to 
your existing Google Account



If you don’t have a Google Account, go to 
YouTube.com & click on Sign In, then click 
Create an Account



Now create a Channel which provides you an 
easy, free place to Upload, Edit and Promote 
your videos



When Uploading Videos
• Be Descriptive, consider SEO
• Take advantage of the Share button  
           URL or Embed Code













Other 
Visualization Tools
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Free & Safe Imagerypixabay.com

http://pixabay.com


UnSplash.com

http://UnSplash.com


Free & Safe Icons/Imageryopenclipart.org

http://openclipart.org


Free online, desktop or app
tool similar to Photoshoppixlr.com

http://pixlr.com


Canva.com

http://www.canva.com/


Canva.com

http://www.canva.com/


Canva.com

http://www.canva.com/


Today’s Marketing 
Needs to Be Much More  

Mobile



Mobile Explosion



Erik Qualman - http://youtu.be/GRiwUCXPo8U?list=UULC9cX5GntaQmTSF6hTqrzA 

http://youtu.be/GRiwUCXPo8U?list=UULC9cX5GntaQmTSF6hTqrzA
http://youtu.be/GRiwUCXPo8U?list=UULC9cX5GntaQmTSF6hTqrzA
http://youtu.be/GRiwUCXPo8U?list=UULC9cX5GntaQmTSF6hTqrzA


Over 50% of Traffic on the 
Internet & on Real Estate 
Sites are now coming from 
Mobile Devices  
(smart phone or tablet)



Computer User   Versus    Mobile User



Tend to be early in 
their research process 
& can be months away 
from a buying decision

Computer User   Versus    Mobile User



Tend to be late in their 
research process & 
tend to be close to a 
buying decision

Computer User   Versus    Mobile User



www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/


www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/








SMS/Text or Phone 
Property Info Lines  



Digital Ads (in app)



Today’s Marketing 
Needs to Be Much More  

FREE!!



Listing syndication or distribution, give your 
listings more exposure by placing them on 
as many sites as possible. 

Most Associations have Partnered with 
ListHub.com or Point2.com so this is 
typically FREE!  
(they try to up-sell you reports) 

•  ListHub.com 
•  Point2.com 

Syndication Free Promotion 
for Your Listings



Put together a list of where your listings are 
posted to. 

Now Build That Into Your Listing 
Presentations with Potential Clients, I 
Guarantee It Will Earn You Business!

Your Homework



Time is Money $$



Elance.com

Fiverr.com

http://Elance.cm
http://fiverr.com


Questions?
Thank You

To Download this Course Go to:

www.RETI.us/students 

https://reti.us/students


RETI.US & IAR 
PARTNERSHIP


