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Always Focus  
on the User



• The least expensive way to promote you, your listings & the entire MLS. 
• The best way to attract out of market customers 
• Open 24-7, while you are closed it is working 
• A way to maximize & extend other marketing efforts 

Your website is….



#1 -Current 
Website 

Design Trends



Light & 
Bright 
Design



One-Page 
Home Page 

Layout



#2 -Mobile 
Responsive 

Design
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Mobile Explosion
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Currently Over 50% of Internet 
Traffic is coming from Mobile 
Devices (smart phone or tablet)

 
This is True on Real Estate Sites As Well
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Computer User   Versus    Mobile User
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Tend to be early in their 
research process & can be 

months away from a 
buying decision

Computer User
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Tend to be late in their 
research process & tend to 

be close to a buying 
decision

Versus Mobile User



13

www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/
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www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/
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www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/
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www.google.com/webmasters/tools/mobile-friendly/

https://www.google.com/webmasters/tools/mobile-friendly/


Your Website/Blog Have to Be Mobile

1. Standard HTML = Pinch & Zoom
2. App = Not in app stores, link to download
3. Mobile Version = Mini version of site, looks like an app, but 

Automatically works on Mobile Devices
4. Responsive Design = Full version of site on mobile, 

automatically resizes to work on any device



Your Website/Blog Have to Be Mobile
Responsive Design = Full version of site on mobile, 
automatically resizes to work on any device



#3 -Current 
Search 
Trends



Your Searches Should be 
Minimal, Not Loaded



Have a Website That Converts!
Properties, Properties  

& More Properties 
• Search by Property Types 

(Condos, Rentals, Apartments, etc.) 
• Search by Geography  

(cities, downtown, subdivisions, etc.) 
• Search by Lifestyle  

(Waterfront, Gated, Luxury, etc.) 
• Search by Price/Customer’s Needs 
 (short sale, foreclosures, price    
                reductions, new listings, etc.)



#4 - Focus on 
Design/Layout



Website Design Do’s

• Look for a design with Balance  
• Put important information like your 

contact info in easy to find 
locations 

• Make it easy for your users to get 
around on your site 

• Keep consistent navigation 
• Aim for between 5-15 buttons in 

your primary navigation  
• Minimize clicks 
• Orientation – Horizontal vs. Vertical



Website Design Don’ts

• Avoid overdoing animation or 
strong colors 

• Avoid dark backgrounds on text 
heavy pages 

• Avoid the DRAMA (over use of 
large fonts, bolds, caps, color, 
etc.) 

• Avoid too much text/scrolling 
• If you have a flash intro or music, 

give the user the option to skip or 
turn off



#6 - Focus on  
the Content 

Especially Local Content



Have a Website That Converts!

Have Good, Pertinent & Original 
Content 

• Local Info, Links & Resources 

• Community Info 

• Educational Info, Links & Tools 

• Blog!!



#7 - Understand the 
Theory of the 

Longtail for SEO
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The Power of The Long Tail 

The more specific 
the keywords, the 
better your 
chances to rank 
higher in organic 
search results. 
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The Power of The Long Tail 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The Power of The Long Tail 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The Power of The Long Tail 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The Power of The Long Tail 



#8 - Register & 
Create an Incentive 

for the User



Creating Stickiness
Always try to have something on your site that changes its content and/or 
appearance, especially on your home page.  Some ideas include:

• Featured Property slide show 
• Quick Property Search 
• Save Search, Registration &/or Login 
• Non Real Estate 
(Weather, RSS News Feeds, etc.) 
• Site Changes



Have a Website That Converts!

• IDX = Your Goldmine 

 So make Users Register for   
     Your Property Searches 

• But, Reward them with Listing 
Updates 

• And, Add extra incentive/
reward to Your Registration



Offering Services = Generating Leads
Ask for leads in several different ways  

•  Contact Me 
•  Relocation Packet Request 
•  Local School Information 
•  CMA Request 
•  FAQ – Ask Me a Question 
•  Home Appraisal 
•  Inquire about this listing 
•  Find Me a Home 
•  Site Guest Book 
•  Site Registration/Home Scout 



#9 - Track Everything 
& Follow Up Quickly
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- Only tracks Registered Users 
(less than 2% of unique site visitors) 

- Drip E-mail 

But a lot of research is showing that as time goes 
on, drip emails are becoming less effective

Traditional CRM System



39

Cookie Tracking  
- logs 100% of site users 
- Active Engagement 
Personalizes site & user 
experience for each visitor & tries 
to engage/communicate with them 
while the user is still on the site. 

Cookie Tracking & Active Engagement



E-Communication 

 Q:  What is the #1 Factor That Determines 
Your Online Success?
A:  Your Response Time!

The Less Chance You 
Have of Securing the 

Business

The 
Longer 

You Wait
=



E-Communication 

Immediate = 49%

97%4 Hours =

Your Expected Response Time

California Associaiton of REALTORS 2015 Study



Do’s 
• Respond as Quickly As Possible  
• Be friendly and helpful, offer services 
• Always invite the recipient to come 

back to you again

Don’ts 
• Be Too Aggressive

E-Communication 



#10 - Promote to 
Guarantee Traffic



Free 
Listings

Paid 
Listings

PPC is popular because you only pay 
for performance (when the ad gets 
clicked on), all other exposure is free!!

Pay Per Click Ads = TRAFFIC

•  The Exact Keywords & Audience you want  
•  Your Cost Per Transaction or Click 
•  Your Campaign Budget 
•  You can even apply demographic, geographic, time & device settings

Plus, you control all aspects of the 
campaign including:

Paid Online Advertising



2 Main PPC Ad Networks:

Microsoft or Bing AdCenter 
(Yahoo, Bing & the  
Content Network)

Google AdWords  
(Google, AOL & Google Content 
Network)

Pay Per Click Ads = TRAFFIC

Paid Online Advertising

http://www.google.com/imgres?imgurl=http://www.techshout.com/images/google-adwords.jpg&imgrefurl=http://www.techshout.com/internet/2006/16/authorized-resellers-program-for-google-adwords-launched-by-google-in-india/&h=141&w=300&sz=23&tbnid=dFXUQLK1Q7VQFM::&tbnh=55&tbnw=116&prev=/images?q=google+adwords+logo&usg=__l82Y9A0jSVWsVBXW8yOFbpvpIGg=&sa=X&oi=image_result&resnum=2&ct=image&cd=1


Advertising - Website, Page or Boosting



Advertising - Promote Your Website



Bonus  
Video & YouTube
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70%
Predicts

Of All Searches

VIDEO by 2017!!
will be for
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Video is Huge on Search Engines

Video is 53x 
More Likely to 

Get Page 1 
Placement on a  
Search Engine
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What Your Customer’s 
Expect
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•  #1 video site & #2 search engine 
•  Amazing resource to learn anything

YouTube.com

http://www.youtube.com/
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Create Channels provides you 
a easy, free place to upload, 

edit and promote videos
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•  Be Descriptive, consider SEO 
•  Take advantage of the Share 

button 
           URL or Embed Code



Bonus + Bonus  
Tips to Pick a Good 

Website Vendor



What to Look for in a Website Vendor
Will you have the Ability to…. 

• Edit the Website Yourself  
(Content Management System) 

• Customize the IDX/MLS YOURSELF  
Assess the Sites for…. 

• Good Search & Tools 

• Good Lead Capture & Follow Up Tools 

• Good Provided Content 

Determining Factors…. 
• CRM (Customer Relationship Management) 

• Mobile



Good Affordable Real Estate 
Website Vendors



Self Promotion – The Ultimate Factor

Never forget you are your best 
promoter and in the long run 
you will determine how 
successful your website is!



Question and  

Answer Period 

&  

Thank You Very  

Much For Your Time
To Download this Course Go to  

www.RETI.us/students/ 


