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Matthew Rathbun
matthewrathbun.com

Safeguarding Your
Online Reputation 

1

Broker

Marketer

Geek 

Husband, father, grandfather

Matthew
RathbunHi, nice to meet 

you!
(but the cool kind)
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The  Age Of Online 
Opinions
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The Power of a Online 
Presence

76% of consumers search their agent before 
meeting

270% increase in business for those with 5-stars 

95% consumers read online reviews before 
choosing a firm

31% increase in spending on a service with positive 
reviews

49% of consumers trust online reviews as much as 
a recommendation
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Your 
website is 
the most 
important 
asset that 
you have
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Google’s
ZMOT
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Essential
Online
Review
Sites
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You have 
to claim  
your 
profiles
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google.com/business
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maps.google.com/localguides
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realtor.com
11

zillow.com
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homes.com
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Company Website
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Top 5 Social Media 
Platforms for SEO

YouTube

LinkedIn

Twitter/X

Facebook

Instagram
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The 
emerging 
impact of 
AI
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AI Websites

ChatGPT.com Perplexity.ai
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How AI Impacts The 
Agents Online Reputation

SEO

Search
Engine

Optimization

GEO

Generative
Engine

Optimzation

AEO

Answer
Engine

Optimzation
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• Reddit.com
• Zillow.com
• Realtor.com
• Homes.com
• RateMyAgent.com
• Yelp.com
• Facebook Business Pages
• Government Reporting 

Site

High Valued Referral Sites for AI
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Review 
Collection 
Tools
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testimonialtree.com
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realsatisfied.com
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Getting Reviews Requires 
A Strategy

Reviews may be about 
your character and work-
ethic. It does not have to 
be from past clients

Set the expectation  of 
accountability-by-

review  at the first 
meeting

Follow-up with clients at 
least three times in the 
week following Settlement 
until a review is received.

Setup a procedure to 
request 

recommendations 
the day before the 

Settlement
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Creating A 
Professional 
Online 
Persona
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Your Online Engagement 
Matters

Be Active Be Engaged You Are 
Always 

Licensed. All 
Activities Are 

Subject To 
Licensure.

Polititcal, 
Religious and 

Sociatial 
content always 

comes at a 
cost.
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Risky Online Activities

Being  a member or engaged in online real estate groups

Providing advice  online, without citations

Showing preference for a group or type of people

Engaging in online debate regarding social issues

Asking for advice or collaborating on client transactions
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Breaking Trust
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google.com/alerts
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Damage Control

When and how to 
respond to 
negative 

comments. Start 
with an apology 
and end with a 

defense.

Build a surplus of 
positive comments 

and ratings. Let 
your tribe defend 
your reputation.
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Best Practices

• Claim all notable platforms

• Ensure reviews are evenly distributed 
among platforms

• Request feedback from all positive 
clients

• Consider feedback platforms like 
testimonialtree.com

• Ensure all platforms are up-to-date
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Best Practices

• Routinely share your positive 
feedback on social media

• Respond to every review

• Setup google.com/alerts

• Use AI to help draft responses to 
negative comments

• Create a positive online persona
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QUESTIONS

AND

ANSWERS

THANK YOU!
matthewrathbun.com

540.455.3350

/mattrathbun

/matthew_rathbun
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